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“Price Is Right” Tupperware Party
Earn even more free gifts!
Host Name
Party Date
Party Closing Date
Receive a gift for each challenge you achieve!
Complete all FOUR for an extra bonus gift!!

i3 K5

Complete your Guest
List & return to me by 1 Dating In Waiting!

$100 or more in 7 or more Adult
Paid Outside Orders Guests in Attendance
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Host:

Date:

Tirme:

Place:

R.S-V.P:z

Hosts

Date:s

Tirmes

Place:

R-S.WV.[Pz2
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“The Price Is Right”

HOW TO CONDUCT A TUPPERWARE ““PRICE IS RIGHT” PARTY

Have each guest fill out a drawing slip.

Place all drawing slips in a bowl and pull out Contestants for each round.
(The number of Contestants per round depends on the number of guests at the party.)

CONTESTANT ROW:
Draw your Contestants for Round 1.
Demonstrate the “Contestant Row” product.
Have the Round 1 Contestants guess the price of the product you have just demonstrated.

(The Contestant who comes closest to the price of the product without going over goes on to play
the next game.) AUDIENCE MEMBERS MAY NOT PARTICIPATE IN THE CONTESTANT ROW ROUND.

If everyone goes over the price of the product, remind them what the lowest price guessed was
and have everyone guess again going lower than that price.

Give EVERYONE for the Round a game gadget for participating.

Round 1 - GOLF GAME:

Demonstrate all the products in Round 1.

Have the Contestant place all the products in order from highest to lowest spread out on the
floor. Once the Contestant has put all the products in order, ask them if they want to rearrange
or if they are happy with the order they placed the products in.

(Encourage audience participation.)

Reveal the prices of the products and place price cards on those items.

Place a plastic golf ball next the last product that they got in the correct order.

(That is where they putt the ball from.)

Give them a golf club and have them try to putt the ball into a bowl you are holding on the floor a
short distance from the highest priced product.

(For fun, you can move the bowl just as they are putting or
as the begin to putt, hold a Thatsa Bowl down for them to putt into!)

Give Contestant a piece of Tupperware if they get the ball in the bowl.

Give them a larger game gadget if they miss.

Then call down your next Contestants for another Contestant Row product and continue with
the remaining Rounds.
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“The Price Is Right”

Round 2 - HIGHER OR LOWER:

As you demonstrate each product, have the Contestant guess whether the price of that product is
HIGHER or LOWER than the cost of the Contestant Row product they just guessed.
(Encourage audience participation.)

Give Contestant a piece of Tupperware if they get them all correct.

If do not guess them all correctly, give them a larger game gadget.

Round 3 - TRUE OR FALSE:

Demonstrate all the products in Round 3. Then hold up a card with a price for each product.
Some will be TRUE and some will be FALSE. Ask the Contestant to tell you whether the price you
have placed on the product is TRUE or FALSE. Reveal the second card to show the Contestant if
they are correct. (Encourage audience participation.)
Give Contestant a piece of Tupperware if they get them all correct.
If do not guess them all correctly, give them a larger game gadget.

Round 4 - WRITE IT DOWN:

Give each of the Contestants a piece of paper and a marker.
Demonstrate all the products in Round 4.

(Products included in the Opportunity Kit and the product award for holding a Grand Opening.)
Have each Contestant put their best guess on their paper without the other Contestants seeing
their guess.

The Contestant closest to the combined price without going over WINS!

If there is a tie, give each Contestant a gift or draw one paper and that Contestant wins.

If everyone goes over the total combined price, tell all the Contestants what the lowest price
guessed was and have them go lower than that guess.

COMMERCIAL BREAKS:
These give you the opportunity to demonstrate another product grouping .

and to give dating and recruiting bids. =

e
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“The Price Is Right”

ROUND 1

Contestant Row
$

GOLF GAME (arrange from highest to lowest)
$
$
$
$
$

COMMERCIAL BREAK -

ROUND 2

Contestant Row
$

HIGHER OR LOWER (is the price higher or lower than “Contestant Row” product)

© A B BHH

COMMERCIAL BREAK - Dating Opportunities (Like an ““Inspect-Our Gadget™ Party)
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ROUND 3

Contestant Row
$

TRUE OR FALSE (have prices on product - are they true or false)

© A B BHH

COMMERCIAL BREAK - ““Ask Me About My Career” Ticket Game

ROUND 4

Contestant Row
$

WRITE IT DOWN (closest to the price of all products without going over)

Opportunity Kit $

G.O. Offer $
Total Retail Value - $ for only $ + tax when you join
Tupperware today & hold a $ + Grand Opening within 2 weeks.
Plus, take advantage of special bonus sets and add an additional $
for only $
TOTAL RETAIL VALUE OF ALL OFFERS: $ for only $ + tax.
A% savings!)
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Cards for Round 1
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Cards for Round 2

HIGHER HIGHER

LOWER LOWER
$ $

HIGHER HIGHER

LOWER LOWER
$ $

HIGHER

LOWER
$
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Cards for Round 3

$ $

$
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Cards for Round 3

TRUE
FALSE

$

TRUE
FALSE

$

TRUE
FALSE

TRUE
FALSE

TRUE
FALSE
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